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NEW COMMERICALS, NETWORK PRIME-TIME TV EXPOSURE 
HIGHLIGHT BIGGEST AD CAMPAIGN IN COMMODORE HISTORY 


'TV Will Help Us Sell More Computers in Next 12 Months 
Than the Entire Industry Sold Last Year' says Kit Spencer 


VALLEY FORGE, PA, Feb. 4, 1982 =<— Commodore Computers, in a major effort 
to achieve its aim of "selling more computers in the next 12 months than the 
entire industry sold last year," has announced the largest advertising campaign 
in its history will begin soon with a prime-time schedule of major TV events. 

The TV campaign breaks on Wednesday, Feb. 24, when the first commercial 
airs on the annual Grammy Awards program on CBS. The preliminary schedule of 
Commodore commercials includes major events on all three networks in addition 
to the Entertainment and Sports Programming Network (ESPN). 

"We are going to war against the TV game machines," said Kit Spencer, vice 
presidentemarketing of Commodore's Computer Systems Division, "This war will be 
fought on ane aeeen"S airwaves as well as in print. We know we have a product 
in our VIC 20 home computer that is unmatched in price and performance, and 
we know, too, that the public is tired of getting 'just games' for its hard- 
earned money. | 

"Commodore will spend more in this campaign than it has in its entire 24- 
year history," Spencer said. "We fully intend to meet ATARI, INTELLIVISION, 
and others head-on, and to tell the public twhy buy just a game machine when 
you can have a home computer for about the same price.' That's the message 
carried by our TV and print spokesperson, William Snatner. It's all part of 
our clear corporate objective to gain a major share of the home and personal 


computer markets in the U.S.A." 
-- more —— 
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FOR IMMEDIATE RELEASE 


CONTACT: David A. Kaminer 
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NEW COMMERCIALS, NETWORK PRIME-TIME TV EXPOSURE 
HIGHLIGHT BIGGEST AD CAMPAIGN IN COMMODORE HISTORY 


Commodore will purchase prime, news, sports, and late night time from the 
major networks, 

Among the events on which Commodore will purchase time on ABC will be the 
much=ballyhooed world's heavyweight championship prize fight between champion 
Larry Holmes and challenger Gerry Cooney, as well as the Kentucky Derby, the 
Indianapolis 500, and numerous Wide World of Sports programs, 

Commodore's NBC sports schedule will include Wimbledon tennis preview and 
tournament action, Major League Baseball, WBC boxing, and Atlantic Coast 
Conference college basketball playoffs. 

Additional sports time purchased by Commodore includes NCAA college 
basketball playoffs, NFL Draft Preview and Draft, World Championship Tennis, 
Top Rank Boxing, North American Soccer League, and PGA golf on ESPN. 

On ABC, Commodore commercials will be seen on ABC World News Tonight, ABC 
Nightline, ABC Late World News, and ABC Weekend World News, as well as the 
Night of 100 Stars. Additional ABC buys by Commodore include 20/20, Monday 
Night Movie, Today's FBI, Hart to Hart, and the Sunday Night Movie. 

NBC programs with Commodore commericals include the Tonight Show starring 
Johnny Carson, Hill Street Blues, Sunday Movie, CHiPs, Maverick, Real People, 
MecClain's Law, Bob Hope, Saturday Night Live, SCTV, and the NBC Late Movie. 

"We will be reaching virtually every household in the U.S. with our new 
messages," said Spencer, "and we feel confident that our message that 'you need 
not spend much more than now being spent on a simple game machine to get a home 
computer system!’ will be delivered. Our commercials will be innovative and 
informative, and should help further increase traffic at the numerous 
department, hi-fi, and computer stores carrying the VIC 20 home computer line. 

_ "In today's tough economy, people want to receive maximum value for their 
hard-earned dollars. Commodore has always delivered the most for the money, 
and our price/performance ratio is unmatched in our industry. Add that to the 
additional exposure we will be gaining through this ad campaign, and it's 


obvious that our acceptance and our growth will continue," he concluded, 
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COMPUTER SYSTEMS DIVISION 


Advertising Department Date. 2/4/82 


Jody Miller cc. Kornhauser & Calene 

VIC Department 

Customer Support Department 
Inaccuracies in Personal Kit Spencer 
Computer Comparison Chart 


We have been informed by Texas Instruments legal counsel 
that certain product features as listed in our Personal 
Computer Comparison Chart are incorrect. A corrected 
sheet is attached for your information. 


If this sheet (which appears in the Commodore VIC 20 
Newsletter) is being used for end-user or dealer infor- 
mation purposes, please be sure that the corrected items 
are indicated. 


All current and future ad/brochure copy will have the 
correct information indicated. 


300 Valley Forge Square 
681 Moore Road 
King of Prussia, PA 19406 


inter-office memo 


Personal Computer Comparison Chari 


Product Commodore Atan Tl TRS-80 

Features VIC 20 400, 99/4A — Color Computer 
PRICEY 22a ee rn ee eee $299.95 — $399.95 : $525.00 $399.50 

Total Memory Standard..... 25K 26K | 42K 12K 

Memory (RAM) oo. 5K 16K 16K 4K — 
Memory (RAM) Not et UR K | 
Expansion tO... eee 32K Available Arete ate 32K 

Keyboard rd Style ee eer ae Full-Size Flat Plastic tHeatesre- FULL-SIZE - 

Se. ee Typewriter-Style Membrane ————s Typewriler-Style = Calculator-Style 
Number of Keys... 66 oF 3 a aaae UZ 53 - 
Programmable 

PUNGCHON. CY Sis ictaccssciessien 4 0 OQ | Q 

Graphic Symbols 

OM: KEY OOGIG i iotidaicdiawateseetge 62 © O O 0 

Displayable 

Care el Cuere eeat 512 256 6+ 256 250" 

Basic Microsoft Radio Shack 
S2leC el ee Basic | $59.95 Extra Tl Basic Basic 7 
Microprocessor .........-... 6502 6502 | TI 9900 6809 _ 
TV & Monitor 

GOMMC CONS: eiuitnoncz dence ct Standard TV Only TV $49.95 Extra TV Only = 
Accessible 

Machine Language............ Yes Yes Me YES Yes 

COOK Ge SOUNG heres ciccnaants Yes Yes Yes Yes 

Upper/Lower 

Case Chal acters jrceiinn Yes Yes Ne YES No 


Operat es with all 
Peripherals (Disk, 


Printer & Modem) S aeeee att Yes No Yes | Yes _ 
FullScreen Editor |... Yes Yes _ Ne COVES _ No _ 
English Language 

screen Messages.............. Yes No Yes Yes 

Micro Soft 

BASIC ok sac ursacuisieeeoed peaeaaeees Standard N/A N/A $99.00 

RS23e WME ACC iatovinaewsannics $49.95 $219. 95 $225.01 00. $19.95 a 
Data Cassette... $75.00 $89. 95e $89 95e — $59.95 et 
Telephone | Modem 

with Interace oo... $110.00 (Jan.) $399.95 $450.00 $154.95 
Self-Teaching << 

Computer Guide........0....... Standard $9.95 Standard Standard 

Price Comparison 

If Complete 

Computer & Major $ 

ACCESS ONES eeoi cute escens $559.90 $1175.70 -Sagege "4.90 $727.85 
*Manutacturers Suggested retail price Sept. |, 1981 

e-estimated 
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Kornhauser & Calene,Inc. CALL REPORT 


Client: Commodore | Number, CO-Op #74 
Place: King of Prussia Hate: December 11, 1981 
ce December 10, 1981 


For Client: D. Marco, Lie Silverglide 


- For Agency: : 
S. Maizel 


PURPOSE: 1) To review changes in copy of Advertising Worksheet and to pEcscny: 
estimate for re-run. 
2) To review Co-op Advertising Manual . for re-run. 
3) To discuss means of expediting placement of Co-op ads via Advertising 
Worksheet procedure. 


ACTION 1) The Advertising Worksheet is to be revised to include: 

a) A provision for alternate media. 

b) At the end of the first paragraph, the following 'We further 
agree that Commodore is to invoice us for any balance due in 
excess of our Co-op accrual. | 

c) At the end of the last paragraph: "The above advertising is 
to be placed at the CAP rate where available, or the lowest 

- possible rate, adjusted to include the usual agency’ commission." 

d) Estimate for the Advertising Worksheet re-run, dated 12/10/81 
was presented for approval. Client to advise. 


2) The entire Co-op Advertising Mannual was reviewed and revised. The 
client is to have a rough draft by Tuesday, 12/15 for editing and 


approval. 
Agency is to prepare paper dummy of proposed manual, estimate pro- 
duction time and costs for lots of 2000, 5000, and 10,000. 


3) Agency is to prepare a 13 week proposed Co-op Advertising Media 
Schedule, proportioned to markets as in the Media Schedule dated 
December 2. The purpose of this Co-op Media Schedule is to ex- 
pedite the region's use of accrued Co-op via The Advertising Work- 
sheet procedure. Where lesser amounts have accrued, less will be 
spent or dealers will be invoiced for the difference. 


a 


commodore FOR IMMEDIATE RELEASE 
INFORMATION 


Contact: David A. Kaminer 
or Paul M, Fleming 
(215) 337-7149 


PHOTO CAPTION 


THE VIC 20 personal computer from Commodore Business Machines 1s the 
world's first full-featured color computer. The VIC 2@ connects to any color 
television or monitor, and is the ideal entry-level computer and game machine. 


The VIC 2@ features color, sound, and high resolution graphics. 


A il ci ec a a a pga ct ac ggg gta 


Commodore Business Machines Inc. -- Computer Systems Division 


681 Moore Road, King of Prussia, PA 19466 (215) 337-7100 
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nnhauser & Calene,Inc. 


December 7, 1981 


Here are some more analyses of competitive print ads. There is a new - 
[BM Personal Computer ad directed to the home market and one directed 
the hobbyist market. rere’ s also an Atari ad with a new position- 
ing anc Odyssey ad with a positioning that's very similar to the 
one we originally proposed for the VIC-20. | 


| Sincerely ; 


IBM Personal Computer 


Here's a new IBM ad for the Personal Computer that appeared in 
the November 22 New York Times Magazine section. While this ad retains 
the simple, easy-to-read style we've already seen in the earlier IBM | 
ads (the Introductory Ads, and the Small Business Ad) this one is clearly 


directed to the home market for computers. 


The overall premise of the ad ore an IBM personal Computer can 
be as useful at home as in the pftige. The headline (''Dad, can I use the 
TBM computer tonight?') and much of the body copy is directed to children's 
use of the computer, It suggests that your children will want to use the 
computer and that letting them may give them an edge. Among the implied 
benefits are ee school work, because the child can use the work pro- 
cessing program for writing eas: and "computer smarts'' that may extend 


to learning BASIC or Pascal programming. 


Interwoven with the promised benefits for your children, are promised 
benefits for you. These include using the computer to help with family 
budget planning, to comt "anything from interest paid to calories con- 
sumed'': to tap into the Dow Jones data vank; and to create business 


veports. 


The ad sums up these claims by saying "Ultimately an TBM Personal 
Computer can be one of the best investments you make in your family's 
future.'' It then mentions price briefly ("Starting at $1600...'') & goes on to 
cover the retail outlets - Computerland, Sears, and IBM Product Centers - 


where you can see the IBM. 


IBM Hobbyist Ad 


Here is the first IRM hobbyist ad we've seen. This 4 color spread 
appeared in the December, 1981 issue of Byte. It's more technically 
oriented than the other IRM ads, as is appropriate for the medium. The 
dominarit: visual is a dark surface with various parts of the computer - 
circuit boards, keyboard , screws, chips, se - spread out. Next to 
each major part there's a small amount of copy identifying the item and, 
in some cases, giving a few details, This allows the ad to provide a fair 
amount of technical data without using a chart. The overall effect is 
informal tech - like looking at someone's workbench. 

On the right hand side there's a cream oblong that carries the 
headline, a small amount of body copy, and a picture of an IBM system 
( CRT, diskdrive, and keyboard ). The headline is "Because we put what 
you want into it, you get what you want out of it'’. Given that the ad 
is directed to the computer person, not the businessman, the copy is 
still easy-to-read and aenpoachanie, The overall theme is: here are 
the pieces that let the IBM offer you many advanced capabilities. 

The ad addresses software briefly by mentioning BASIC, IBM DOs, 


WY 


and device driver routines. It goes on to say that the "'...software 
story is still being written. Maybe by you.", and inviting the reader 
interested in contributing to write to the IBM Personal Computer | 


software department. 


IBM - Page 2 


The ad used two simple visuals: a cartoon sketch of a boy talking to 
his father, and a color photo of a smiling boy sitting behind an IBM 


system. It's light, airy, and uncrowded. 


Atari 


The attached Atari print ad takes a somewhat different position 
from the ads we have seen previously. It may represent either a new 
direction for the Atari campaign or a seperate budget. The prior ads 
dealt almost entirely with Atari as a home video game; the bodycepy 
discussed the features of individual video en and the visuals 
were dominantly of game screens. idianew ad provides an historical 
perspective of Atari. “About one - third of the copy is devoted to 
Atari's beginnings, and Gaeee place, in the coin video game field; 
another third is devoted to Atari's home videogames; the remaining 
third to Atari's home computers. 

The ad is a 4-color spread. The left-hand page bears the head- 
line "Discover Atari'’ and a picture of a hand holding a prism inscribed 
"Atari" with light beams shooting forth. The right - hand page is 
ruled into three columns - one each for coin video games, home video 
games, and home computers. Each colum is illustrated with an inset 
picture of the corresponding product. It closes with the sub-head 


"Discover how far you can go". 


ODYSSEY Computer 


The attached Odyssey ad is a print interpretation of the T.V. 
theme "The excitement of a game. The mind of a computer." The head- 
line, the visual, and most of the body copy highlights the features of 
the "K.C. Munchkin'' maze game. The weed is in 4“color. It shows a 
dramatization of the Mmchkin maze and has an inset photo of the Odyssey | 


keyboard attached to a T.V. set. 
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“Tes not an pee i . “colorful gaps. your s son or ap iret will discover’ : 
phenomenon. It what makes a computer t tick —and what it can do. They: 
starts when your _‘can take the same word processing program you use 

,-). sonasks to _ to create business reports to write and edit book’ reports _ 
3 borrow . - (and learn how to type in the process). Your kids might _ 

a tie. Or even get so “computer smart,” they'll start writing 7 

when your their own programs in BASIC or Pascal. 2 8 

| J daughter =. . Ultimately, an IBM Personal Computer can beo one 

‘wantsto —-_—of the best investments you make in your family’s future. 3 


7s 


ee. 


Png T EAMES ATs ars 
+ 


i hShi 


kone - use your manil racquet. Sometimes you let them. Often - And one of the least expensive. Starting at less than « 
Dit “you don’e. But when they start asking to use your IBM _ $1,600 ' there's a system thac, with the addition of o one che 
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Because we put what 
you want into it, you get 
what you want out of it. 


We unwrapped our new package for you, bit by bit. 

It’s all here. And you're looking at it. 

From the 8088 microprocessor that gives you 
the speed and capacity to the RS232C serial 
communications interface that gives you the world. 

~All told, no other personal computer offers as 
many advanced capabilities. Read all about them in 
the ‘Technical Reference Manual available at your 
IBM Personal Computer dealer. 

Software? Enhanced BASIC in ROM. IBM 
Personal Computer DOS. Plus a documented set of 
our device driver routines. For high level languages, 
exactly what you want. 

But our software story is still being written. 

Maybe by you. 

If you're interested, 
start by writing to: 

IBM Personal Computer | 
Software,’ Dept.765, 

IBM Corporation, 
Armonk, New York 
10504. 
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unchkin from Odyssey? 
enemies, you simply eat them. 


How many Munchies can your 
Munchkin munch before your 
Munchkin’s all munched out? 
Play K.C. Munchkin and see! 

It's fun. It's exciting. It’s chal- 
lenging. Your whole family will 
love it! 

A Munchkin, three Munchers 
and 12 Munchies float in a maze 
with a rotating center. The more 
Munchies your Munchkin 
munches, the more points you 
get. The more points, the faster 
the computer makes the game 

~ go. And the more skill you need 
‘to score and to keep your 
Munchkin from getting munched 
by one of the Munchers'! 

The better you play, the greater 
the challenge! 

You can play a different maze 
every time by letting the com- 
puter generate them. Or use the 
Odyssey? keyboard and program 
ae your own. There's virtually no 

nade Pst. 

=s§ = limit to the number of mazes you 
: can create. There are even invisi- 
ble mazes for when you're ready 
to turn pro. 

Choose from more than 40 
arcade, sports, education and 
new Master Strategy™ games. 
See Odyssey? today. It’s waiting 
for you now at your video games 
or Odyssey? Magnavox dealer. 

Odyssey’... video game fun. 
computer keyboard challenge. 
All for the price of an ordinary 


video game. 
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The Commodore VIC~20. 
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The wonder 


‘computer of the 1980's is here. 
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